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WELCOME TO LAURELWOOD!

We’re glad you’re here! We’re excited to  
share the stories of the new faces in our 
shopping center as well as catch up with 

some veteran tenants.

In this issue, you’ll find a day-in-the-life of Laurel-
wood cuisine, a fresh take on fitness, and hear from 
the voices that made up Laurelwood Unplugged. 
You’ll learn more about our connection to a tru-
ly unique asset to our city — Madonna Learning 
Center — and as always, see some glitz and glam with 
fashion and jewelry.

Through it all, the staples of the publication remain 
the constant, and we are thrilled to bring you the 
latest in music, fashion, and interiors for the fifth year 
in a row. Our hope is that the articles in this magazine 
spark meaningful conversations and highlight the joys 
of being a Memphian. 

Best,
 
Tom Prewitt
President and CEO

Cory Prewitt
Chief Operating Officer and Marketing Coordinator

LETTER
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When it comes to quality, service and selection – we are in tune  
with all your personal and business banking needs.

Let us rock your world. We’re just around the corner, and 
we’re eager to show off our distinctive features.

In Tune

www.iberiabank.com

In the Laurelwood Shopping Center at 370 S Grove Park Road (901) 761-2121 
and seven other locations in Memphis.
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CHARITIES

TOGETHER WE CAN

by ANNA COX THOMPSON

Madonna Learning Center is living out their motto  
while providing a one-of-a-kind education.

When you think about assets that Memphis 
has to offer there are a few things that eas-
ily come to mind. Everything from our 
cuisine (BBQ) and music (everything from 
B.B. King to Elvis and Justin Timberlake) 
to entertainment (Memphis in May) and 

our volunteer spirit are selling points on why living in Memphis is 
truly exceptional. But there’s one asset you may be unfamiliar with, 
specifically in the education sector — Madonna Learning Center. 
This educational facility for children with disabilities is a true bright 
spot for our city and a shining example of what hard work and a little 
faith can accomplish. 

“This is a lifelong 
journey for our 
families,” Gilbert 
says. “It’s not 
like a tradition-
al school where 
kids grow up 
and move on, go 
to college and 
there’s a huge 
alumni base to  
support the 
school.” 
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“If you research, you’ll find that there are not many schools in the 
country like ours. We have a number of high profile business pro-
fessionals and families who have had many opportunities to move 
away from Memphis, but they won’t do it because of Madonna. 
They’ll tell you that flat out,” Jo Gilbert, Executive Director, says 
with a smile. “We think it’s a great little gem for the city to be able 
to have the option.”  
 Gilbert has been part of the fabric of Madonna since the begin-
ning, first as a family member, and now as part of the staff. “My 
brother attended the very first school back in 1969,” she says. “He 
graduated at 16 and went into the school system, and I was right 
there with him. We’ve always been very close. I went into special 
education because of him and taught all around the city, then this 
position became available 5 years ago, and I jumped on it. I’ve 
always stayed in touch with a lot of the students, but it was great to 
get back involved.”
 Operating similarly to a traditional school, Madonna hosts stu-
dents from 4 years of age, and up in both classroom-style settings 
and adult learning blocks for older participants. “We have activities 
throughout the day, speciality classes such as art, music, P.E. and 
library,” Gilbert explains. “We offer afternoon classes for school-
aged students which include soccer, tennis, art, drama, yoga, and a 
sports program partnered with the YMCA. In the adult program, 

their day consists on working on activities that get them ready for 
independent living or work. An example might be practicing how 
to go to the grocery to pick out food to bring back and prepare for 
their lunches. It might be working with a supervisor to prove their 
skills at a specific job they’re interested in.” Additionally, the school 
has several events such as field trips, Halloween dances, a BackField 
Bash in the fall, a Christmas play held at Germantown Performing 
Arts Center, an annual fundraising gala, and of course, prom. 
 Unlike traditional schools, however, Madonna doesn’t have a 
large pool of alumni to act as boosters. There are no shortage of 
creative ideas on how to expand curriculum and programing, but the 
tuition-based school is always looking for ways to aid families with 
funding and additional resources. “This is a lifelong journey for our 
families,” Gilbert says. “It’s not like a traditional school where kids 
grow up and move on, go to college and there’s a huge alumni base 
to support the school. We don’t have that because our families are 
constantly facing ‘what about the next phase?’ We try to help them 
walk with support a much as we can. It’s a heartbreaker for us to 
not be able to accommodate all of the needs in the community. We 
truly love children with special needs. We want to help families with 
higher-need children, but we aren’t able to because we don’t have the 
funding to offer even more individualized training at this time. It’s a 
huge need, and it’s always driven by cost.” 

“I believe that these students  
were sent to us to show us how  

to live — to be more loving,  
more compassionate, more  

patient, and to live more simply.” 
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 This is where community partners play a vital role. Without 
assistance from outside organizations, a lot of what Madonna offers 
wouldn’t be a reality. To create the new facility that opened for the 
2015-2016 school year, it took everyone working together, just 
like their motto of “together we can,” to make it happen. “As we 
were going through our building process, our partners were huge,” 
Gilbert explains. “This facility wouldn’t be here without commu-
nity support. Through their efforts and love and support, we were 
able to have it paid for. We have a number of corporations who 
have just wrapped their arms around us and said this is where we 
want to help. In the long run, not just the money but the volunteer 
hours they give to help us is huge. We’re signed up with Volunteer 
Odyssey now, so we have collegians who can come get practicum 
hours for occupational therapy, speech therapy, physical therapy, 
physical education, and it’s a win/win. If we don’t have [volunteers 
and partners], our programs aren’t as impactful.”
 One such partner is Laurelwood Shopping Center. With  
Madonna’s annual gala being the largest fundraiser of the year,  
it’s crucial that the event be flawless. “In 2018 we had over 800 
people attend, and The Hilton said it was the largest they’d ever 
had for a seated meal. We have a fashion show featuring our 
students as models with some models from the community. We 
thought Laurelwood was a great fit since so many of our parents 
shop there, and thankfully they agreed,” Carrie Roberts, Develop-
ment Director, says with a laugh. “We’re excited for their part-
nership in 2019. I also know that many merchants have donated 
auction items to our gala in years passed. They’ve been wonderful 
in supporting us. This is a great event for everyone. Our students 

are just like other kids, they want their time in the spotlight to 
ham it up. They love being up on stage.” 
 Through several decades and many changes, Madonna Learning 
Center has continued to make a place for students with disabilities 
to thrive. It provides a sense of belonging for the community it 
serves, reminding us all that no one child or family walks the path 
alone. When asked what the school meant to her, Gilbert says, 
“For me, I’ve grown up with it my entire life, and it’s the reason 
I’ve been in this profession for 35 years. It’s the most beautiful 
thing ever. I believe that these students were sent to us to show 
us how to live — to be more loving, more compassionate, more 
patient, and to live more simply. They remind us of that every 
single day. It’s wonderful for us to see not only the student flourish 
but also the families. They’re getting to see their kids do things that 
before, people didn’t think were possible. We empower them to be 
more than what others think they can do.” u

 “We have a fashion show featuring our students as models with  
some models from the community. We thought Laurelwood was  

a great fit since so many of our parents shop there, and thankfully they  
agreed,” Carrie Roberts, Development Director, says with a laugh.





PRIVATE DINING

Our private dining rooms can accommodate a variety of 
seating arrangements. Our spacious rooms are fl exible enough 

for parties small and large. We will gladly assist you with 
advice on the best layout to suit your needs. 

We offer a range of pre-fi xed multiple course menus for seated 
dinners. We also offer fl exible pricing for hors d’oeuvre and cocktail 

parties. Please contact us for food and beverage minimums.

To learn more about our offerings, room and menu information, 
contact us at 901-818-9951. 

SEMI-PRIVATE 
DINING

Located within view of the main 
dining room, the semi-private 

room offers an exclusive feeling 
with the charm of the restaurant. 
Perfect for casual events. Seats up 

to 24 at separate tables.

LARGE ROOM

The large private dining room 
can be set up to suit your needs. 
Large rounds can be arranged 

to comfortably view a speaker’s 
presentation or seat a large 
group for a seated dinner. 

Seats between 18-52.

SMALL ROOM

Perfect for private business 
meetings and small groups. 

Up to 14 can be seated 
comfortably at one large table.

BOOK YOUR EVENT TODAY

THEGROVEGRILL.COM/PRIVATE



LIFESTYLE B Dining

Memphis serves up five-star cuisine across the city, so we thought it would be fun to highlight a day of dining in 
Laurelwood. Treating patrons to the best in the biz, the restaurants and bake shops housed at the northwest  
corner of Poplar and Perkins are truly unique in their offerings, and they’re sure to leave you asking for seconds 

(on another day, of course). The theme for the day is twofold: families working together to bring the Bluff City scratch-made 
cuisine, and each spot has their own take on it. So, put on some stretchy pants, and let’s get started! 
 It’s going to be a long day of dining, so we’d suggest a cup of coffee from Panera to get your day started. Once you’ve  
gotten your caffeine fix, head over to Novel to peruse the daily paper and the latest from the local authors selection. Once 
your tummy starts rumbling, no need to look far for gourmet fair.

Laurelwood Eats
by ANNA COX THOMPSON

Libro The Grove Grill

FrostDinstuhl’s
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Libro: Lunch
For Sabine Bachmann and her sons, restaurant life is  
a family business, and each person has responsibilities to uphold.  
“Armando is the head chef here at Libro. He’s back and forth  
between the restaurants [Ecco and Libro], and my second son,  
John-Paul is the general manager at both. He graduated from the 
University of Memphis with a degree in Business Management, and 
it was a no-brainer,” she says with a laugh. “He implemented so many 
things at Ecco that were really important, and Armando went to Italy 
to study cuisine for four months in recent years as well. He came back 
with a lot of great influences. Both of them really do a great job. Our 
pasta and bread are made in-house, we prepare all our vinaigrettes 
and dressings based on my son Armando’s recipes, and produce and 
seafood are delivered four times a week to ensure freshness.”
 The concept of Libro is a cafe to serve up small plates for a bite 
to eat while browsing the unique book selection at Novel, and it’s a 

hit! “I absolutely think there’s a connection between the comfort of 
books and the comfort of food. There was a bar there before, and 
we made it into a wine and champagne bar because I can really see 
people grabbing a glass of wine and looking at books. Then maybe 
coming back and eating a small plate if they want to. Sitting down, 
reading a book, having a drink, I think it’s all going to tie together. 
That whole relaxed atmosphere of enjoying a good book and eating 
or drinking after or before is perfect.  We wanted to keep the space 
airy and open, letting in the light through the beautiful large  
windows. We just updated the patio with more plants and metal 
art on the wall, and  it will be complimented in the spring with  
a fountain.”
 After lunch, dip into Orvis, Cotton Tails, or King’s Furs & Fine 
Jewelry for some high-fashion finds, and then meander to The 
Grove Grill for supper.
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The Grove Grill: Dinner
Owned and operated by chef Jeffrey Dunham and his 
wife Tracey, the restaurant offers elegant Southern cuisine. Son 
Chip Dunham returned as a chef from Charleston, South Caroli-
na in August of 2017, but he’s been an integral part of the family 
business since he was 14-years-old. “It’s been a lot of fun [to have 
him back],” Jeff says. “He’s very talented and quality-minded, and 
I trust him completely.”
 The menu at The Grove Grill resonates a Southern-coastal 
influence with a wide variety of seafood dishes, gulf oysters and 
Mississippi catfish with classics like seasonal veggies from local 
farms. The restaurant’s samplings have been carefully perfected to 
appeal to their loyal customer base while attracting newcomers 

with their comfortable style and service.
 “We stick to Southern style that no one around is really doing 
on our level in the atmosphere that we have,” Jeff explains. “The 
restaurant has a casual elegance, and we’ve recently lightened the 
mood to make it more accessible [for patrons].”
 Snack on their house-made charcuterie board while sipping a 
flight of local brews to get the afternoon going. This is all just the 
appetizer for the main event — Sauteed Carolina Trout with fried 
green tomatoes and crab. This mashup of Southern staples will 
leave your mouth watering, and you’re belly full — but not too 
full for a sweet treat around the corner.
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Rounding out this day of dining is Frost Bake Shop’s cookies 
and cakes. Choose from their assortment of “gooey cookies” in flavors 
like butter, chocolate, strawberry, funfetti, and seasonal treats like gooey 
espresso and gooey pumpkin for Fall.  
 The Kloos family hails from St. Louis where gooey butter cake is as 
common as a Cardinals fan. “[St. Louis has] shops there that are dedi-
cated solely to gooey butter cake,” says Kristi Kloos. “We decided to add 
the cookie recipe from our Kloos family cookbook, and they are a huge 
hit here in Memphis. Gooey butter cake is similar to what many people 
know of as a chess square/chess pie.” 
 Bill and Lynne Kloos decided to move to Memphis to be closer to son, 
Bill, Jr. and his wife Kristi. Once they were in the same city again, they 
decided to put their talent for desserts to the test and started selling cakes 
wholesale in 2004, followed by their flagship store in Laurelwood in 2013. 
The best part? Every recipe comes directly from the Kloos family cookbook.
 One thing that Kristi says sets them apart from the pack is that every 
flavor of their homemade recipes are available every day. “We find it is so 
important that we make everything from scratch,” she explains. “There are 
no buckets of frosting from someone else - it’s our own recipe of cream 
and butter without shortening or lard which can leave a filmy layer on 
your tongue. We use fresh ingredients because we know that makes a 
difference in flavor. For example, there is one pound of strawberries in 
one 9-inch cake. We also take the time to juice and zest our own lemons 
that go in the lemon cake and frosting, because we know that tastes better 
than lemon juice from a bottle. It’s that attention to detail that makes our 
product great.”
 While strawberry cake has been their bestseller since 2004, there’s 
something special on the menu for Memphians willing to take on the 
hunka hunka burnin’ love. “The Memphis Cream cake has one pound of 
bananas,” she says with a smile. “It’s a banana walnut cake, peanut butter 
frosting, and chocolate ganache poured on top - some of Elvis’s favorites!”
 There you have it — a day of dining with local families and their secret 
recipes for keeping Memphians happy and well-fed. As far as we’re con-
cerned, they all deserve Michelin Stars. u

As any good Memphis native knows, Dinstuhl’s is as much a 
local tradition as Elvis and Rock ‘n Roll. Through five generations and 
more than a century, they’ve been creating the finest candies in the South, 
beginning with their famous chocolate pecan fudge.
 In the 1970’s, cashew crunch was added to the menu under the instruc-
tion of New York candy-makers, and the tasty treat has been a bestseller 
for the company ever since — and it’s easy to see why! They’ve done a few 
twists on the classic — chocolate cashew crunch and heavenly crunch — 
but there’s nothing quite like the original. 
 For those who prefer something sweeter rather than nuttier, the shop 
offers an assortment of fudge, chocolate covered fruit and Southern 
staples like Divinity that would make your grandma smile. The best part? 
They still mix up everything by hand, the way Charles Martin Dinstuhl, 
Sr., did. 

Dinstuhl’s: Treat

Frost: Dessert
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436 S. Grove Park Road
Memphis, TN 38117

901.682.3373 | dinstuhls.com
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  Personal �tness begins with a personal �t.  

Lorem ipsum

4530 Poplar Ave. #102, Memphis
901.761.0078

www.�eetfeetmemphis.com
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424 S Grove Park Rd • Memphis, TN 38117 • 901.409.0031
pigtailsandcrewcuts.com/eastmemphis

Kid’s Cuts • Hair Accessories • Ear Piercing
Gifts, toys & more!

Where Fun
Style& meet!

20180806_P+C_EMEM206.indd   1 8/8/18   3:44 PM
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by ANNA COX THOMPSON

For Megan Libassi, Fitness Consultant at 
East Memphis Athletic Club (EMAC), helping people 
connect while cultivating a healthy lifestyle has become a  

         way of life. “I started working in a gym when I was 17,” she 
says. “I started out in child care, then teaching fitness classes, and 
now ended up in sales and membership. It’s a dream job for me be-
cause it connects what I love and how I try to live my life. I teach 
a few classes [here], and it links really well to working membership 

because we believe getting people started isn’t just about signing 
people up. It’s about getting people involved in a group to be a part 
of something. When you walk in the door we greet you by name 
and ask about your family,” Libassi explains. “There are very few 
people who come in with headphones on and don’t talk to anyone. 
We know [fitness] works when it’s engaging and fun. We try to get 
people involved because we know it will affect their results to have 
a friend pushing them along on the journey.”

WE’RE ALL  
IN THIS  
TOGETHER
East Memphis Athletic Club is ready and 
willing to walk the fitness journey with 
you, no matter where you’re starting.

From the left: Carrie West (instructor), Helen Maloney (trainer), Brian Rooney 
(owner), Natalie Rooney (owner) and Josh Laclair (owner)

LIFESTYLE B Wellness
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 Being a part of something instead of just an-
other name on a list is what makes EMAC unique 
from other gyms in the area. When they transi-
tioned from Q4 to EMAC, there was a 6-week 
period where they were forced to shut their doors. 
According to Libassi, this was the worst possible 
outcome for members who made the facility part 
of their daily routine. When they opened the 
doors on May 5, 2018, the response reiterated the 
love from patrons and newcomers alike.
 “The reception from customers has been fan-
tastic,” she says smiling. “We had more than 200 
members in our first month which was a huge 
start for us. And we’re growing steadily. People 
went elsewhere when we were closed, and they 
came back saying other places aren’t the same 
because of the character. One big thing that came 
back is BodyStep. We lost members when that 
class went away previously, so now that it’s back 
on the schedule people love it.”
 In addition to the friendly spirit, EMAC 
offers childcare, organized classes, including the 
spectrum of Les Mills trainings and spinning, 
team training, powerlifting equipment and the 
highly-sought-after InBody analysis. This machine 
gives accurate readings on body composition. 
“We recommend people do [the InBody analysis] 
every month or two,” Libassi says. “The number 
on the scale is such a small part of the equation. 
This machine breaks down your muscle mass and 
body fat percentage to let you know that you’re 
on the right track. If not, we can help you switch 
things up so that you’re getting the desired results. 
The number on the scale may not change but 
you could be losing tons of weight and replacing 
it with muscle which is healthy. We want you to 
know that there’s a place for you here. No matter 
where you are on your fitness journey we can help 
them to get started.”
 From the caliber of instructors to a variety of 
class times and a full spectrum approach to fitness, 
it’s easy to see why so many are making it their 
neighborhood gym of choice. u

“There are very few people 
who come in with headphones 
on and don’t talk to anyone. 
We know [fitness] works when 
it’s engaging and fun.”



DIAMONDS • CUSTOM CREATIONS • EXCLUSIVE DESIGNERS • BRIDAL • REPAIRS

Just around the corner, 
but far from ordinary. 

In the Laurelwood Shopping Center  |  Monday – Saturday: 10 am – 5:30 pm   |  SissysLogCabin.com



Practice makes
purpose.
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by ANNA COX THOMPSON

CULTURE B New In Town

Great fashion never goes out of style, and 
that’s what led owner Cindy Gambrell to Kittie Kyle in 
the first place. “I was a customer in the 80s and in 2000 

I found out it was for sale and I bought it,” Gambrell says. “It was 
one of the few boutiques in Memphis where I shopped because I 
knew I could go and find something special that I wasn’t going to see 
everywhere. Something that was 
timeless fashion. It’s more fashion 
than trend, but yet it’s edgy.” 
 This has been the thread that 
remains the same for Kittie Kyle 
over the years, even as the clientele 
expanded and the trends shifted. 
“We had a lady who came in the 
other day who bought her wed-
ding dress from the original Kittie 
Kyle,” Gambrell says, referencing 
the storefront on Union Ave. be-
fore it moved to Chickasaw Oaks, 
then to Laurelwood. “Our cus-
tomers appreciate unique things 
and don’t want to see themselves 
[replicated] everywhere they turn. They come to us to be fashion-
able but different,” says Anne Dunavant, manager of Kittie Kyle. 
“The style has evolved through the years. We’ve broadened the 
scope of who we cater to; the age range of our customers is from 
20s to 80s. Everyone can find something here,” she says  
with a smile. 
 Kittie Kyle had long made a name for itself throughout the 
years, and when the opportunity came up for a spot in Laurel-
wood, Gambrell jumped at the chance. “The opportunity to move 

was unexpected, but it presented itself,” she says. Dunavant adds, “It 
was the perfect central location and it’s on the path of our custom-
ers and potential customers daily instead of being a destination. 
It helped that there were like-minded brands in Laurelwood with 
Memphis traditions like Dinstuhl’s and Joseph’s. There’s no other 
place in Memphis that would’ve been a fit for Kittie Kyle except for 

here. So if we were moving, it was 
going to be here or nowhere. This 
is where we need to be.” 
 The reception from both 
regulars and newcomers alike has 
been more than positive, reaffirming 
that the change was a welcome one. 
They started renovations after the 
Christmas holiday and opened their 
doors on February 6, 2018. Among 
the rave reviews are customers saying 
that they can see the merchandise 
better and that the space better 
reflects the brand. “It was the perfect 
opportunity to freshen up,” Duna-
vant says. “It’s a different pace [in 
this location], and we were finally 

able to design a space that more represents Kittie Kyle. It’s the same 
designers and the same staff. We weren’t really changing the direction, 
just the aesthetic that surrounded our clothes.” 
 “The best part [of moving] is having great neighbors and a 
chance to change things up,” Gambrell explains. “It’s been a lot 
easier than we thought. Change is always difficult, but this one 
was easy with the help of Cory and his wonderful contractor Jeff 
Hutzel. They really made it a smooth transition.” u

StyleDecades 
of

Kittie Kyle has a 
new storefront but 
the same focus on 
providing timeless 
looks for all.

Cindy Gambrell
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“Our customers appreciate unique things 
and don’t want to see themselves [replicated] 
everywhere they turn. They come to us to  
be fashionable but different,” says Anne 
Dunavant, manager of Kittie Kyle. 







Lori James  
Contemporary Boutique

At home in Laurelwood
by ANNA COX THOMPSON

CULTURE B New In Town
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It’s not feasible that three generations of 
Memphis women can shop together in one location often, 
so when they can it’s a special kind of atmosphere. That’s 

exactly what Lori James Contemporary Boutique provides.  
 “I would describe our store as an eclectic boutique,” she 
says. “Customers have kind of grown up with me, so now 
they’re able to shop with their daughters and mothers. There 
truly is a mix of ages that shop comfortably in our store.”  
 After being in retail since she was 16-years-old, James 
learned early on that she had a knack for buying merchandise 
and managing customer relationships. As her expertise in the 
styling community grew, so did her clientele.  
 “We’re a service-based business, and we’re here to help cus-
tomers develop their personal style. We all have that mind-
set,” she explains of the staff. Customers can come in and 
browse the selection on their own, but the true value of the 
boutique is the knowledgeable staff. “We’re trained to know 
our merchandise and know what looks good on specific body 
types. Often, we’ll bring someone a piece they wouldn’t have 
selected on their own, and it becomes their favorite item.” 
 Since opening in Laurelwood in August of 2018, James 
says her customers are happier than ever. “Overwhelmingly, 
people are loving the location, the decor and the design of 
the space,” she says. “I’ve always felt like Laurelwood is the 
heartbeat of shopping in Memphis. It’s been the Center to be 
in, especially now with all the growth in the area. I’m at home 
here, and part of a community with a mix of great stores.” u
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Lori James
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CULTURE B Music

MUSIC
IN THE COURTYARD

LAURELWOOD UNPLUGGED MUSIC SERIES

E
very spring, the courtyard of the Laurelwood Panera Bread is hum-
ming with activity. The flowers are blooming and the temperatures 
are just right for an evening outside. On Thursdays, you can find 
local talent like Marcella Simien, Carlos Ecos, Dancin’ Jimmy and 
Chinese Connection Dub Embassy providing the ambiance for 
Memphians to enjoy. This is Laurelwood Unplugged.

 The music series has been a staple for the shopping center for nearly a decade, and both merchants 
and patrons sing its praises for the variety of local artists featured. As a musician himself, Laurelwood’s 
Chief Operating Officer, Cory Prewitt appreciates what live music can do for the spirit of the individu-
al as well as the city.
 Laurelwood partners with Resource Entertainment to the book acts, and interesting local bands and 
singers are scouted around town and invited to perform. The outdoor venue has served as a platform 
for several local artists to cut their teeth and has proved to be a stepping stone in the careers of Valerie 
June, Grace Askew and more. It has been the backdrop for legends like Joyce Cobb and Blind Missis-
sippi Morris, and continues to be a spot for diverse talent and genres.
 In 2018, just as in years passed, the lineup had a little something for everyone. Starting off the series 
was Chinese Connection Dub Embassy’s mix of Memphis reggae, spreading the message of love for the 
city. They were followed up by the sounds of Carlos Ecos, then singer/songwriter Marcella Simien, and 
the month closed out with Dancin’ Jimmy pickin’ a guitar for those bluegrass fans.
 If you’re in the mood for a little live music from some of Memphis’ finest, be sure to drop by the 
Laurelwood courtyard any Thursday in April. Trust me, you’ll be glad you did.
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Dancin’ Jimmy

Made up of principles Robert Johnson on guitar, John Alb-
ertson picking the fiddle, and Barry Gilmore playing any-
thing with strings — from the tenor banjo and bouzouki 

to mandolin and hammered dulcimer — Dancin’ Jimmy is bound 
to get you up and on your feet. Playing a mix of Scottish and Irish 
music, they’re taking it back to the core of the sound, and having 
a heck of time doing it. “These tunes and songs are centuries old,” 
explains Johnson. “They came over in a fiddle case from Ireland 
or Scotland, hit the East coast, turned into bluegrass and evolved. 
I call it ‘kitchen music’ because you can push the chairs back and 
play and dance. People work hard, their lives are hard, and they get 
together on the weekends and have a little drink, have a visit and 
play tunes. That’s what it’s about.”
 The group has played together long enough to know that read-
ing the sheet music ain’t going to cut it. “We’ve played the same 
tunes, but never the same way twice,” he says. “The set list is always 
different, and it’s a real conversation between the instruments. We 
played recently at the University of Memphis, and Barry started 
doing a new melody line. John and I looked at each other and 
immediately knew it was new and fresh. He was on the off ramp, 
and we were right behind him to make the exit.”
 As for the name? It’s a nod to a Memphis icon. “Dancin’ Jimmy 
was a Mid-town legend back in the 70s and 80s. You can google 

him,” Johnson says with a laugh. “He was a street guy who would 
dance for a couple bucks. He hung out at Huey's and the P&H 
Cafe in its heyday. We thought it would be a good tribute to the 
spirit of Memphis.”

Chinese Connection Dub Embassy
 

Growing up in the shadows of professional drum player, Irvin 
Higgins, could’ve made brothers Omar, David and Joseph run 
the opposite direction. And that might’ve been the case had 

their younger brother, Jacob, not picked up instruments himself. 
They wouldn’t be outdone by the one brother who chose to pursue 
the medical field instead of music. “He was teaching himself piano 
by ear his last year in high school, and that inspired us to pick our 
instruments up and keep at it. To this day, that’s the fire,” Joseph 
and David say with a laugh. The self-professed “musical brats” 
traveled all over the country with their father who has played with 
Rufus Thomas, Alvin King and Chaka Khan to name a few. Joseph 
even skipped out on prom in lieu of a week-long gig in New York.
The passion for spreading positivity grabbed a hold of them, and 

Catch up with the group once a month at Celtic Crossing  
for brunch.

Dancin' Jimmy
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they gravitated toward reggae. “The message is what stuck. From 
Bob Marley to everyone else, Peter Tosh, it was uplifting, healing 
music. That’s what kept us going,” Joseph says. “Seeing people 
after the shows, saying their day was horrible but after seeing the 
energy and love we have on stage it helps them. We want the band 
to help people and to build [not tear down]. Everybody knows the 
oversaturation of negativity in music right now. It’s hard to find 
some happy.”
 To create their own blend of what they call “Soulsville Reggae” 
Joseph is on the keyboard and background vocals, David is guitar 
and background vocals, Omar is the lead singer and plays bass, and 
friend Donnon Johnson is the drummer.
 “[People] don’t have to be so angry all the time,” Joseph says. “We 
look at the news, with all the crazy stuff going on, and we want to be 
that beacon [of love]. It’s even in the name. The ‘embassy’ part was 
always a safe haven. Whatever background you have, come rock with 
us and we want to show the essence of unity. Through our music and 
how we live our lives everyday, we try to practice what we preach. 
If we want to say we’re promoting peace, we have to live it  — even 
though we all have bad days,” David says with a laugh. Joseph adds, 
“The ‘Chinese Connection’ comes from the Bruce Lee movie. In the 
movie, he is trying to bring people together. He sees all the useless 
fighting, and we saw the movie and thought it was a great message. 
‘Dub’ is when you manipulate sounds with delays and reverbs on ac-
tual instruments and vocals. It’s that grit of Memphis. We’ve tried to 
find something else like it. People are like, ‘it sounds like reggae but 
there’s a hint of something else.’ That’s Memphis.  You can’t quite 
pinpoint it, but you like it.”

Carlos Ecos Band

Making music together for nearly two decades, the Carlos  
Ecos band is more of a brotherhood. While Ecos insists  
he’s “ . . . just a boring musician. I just play music and write 

songs,” he admits to taking a great deal of pride in his own songs — 
especially in a time when playing covers is almost mandatory.
  “We love to throw in originals,” Ecos says. “I rarely use a set list. 
I like to feed off the crowd, and go from there. We know hundreds 
of songs, so it’s a lot like sports game. We feed off each other and can 
take the show any number of directions. We just love making music. 
It’s so much fun to play music with people when you have synergy.”
 And clearly, they’re doing something right. Even though the 
members of the band each have full-time jobs, they still manage 

At the close of every Summer, the group hosts an annual 
Live Up Festival. The 2018 event was held at Railgarten. 
Watch for their sophomore LP in late 2018 or early 2019. 
http://www.theccde.com

Chinese Connection Dub Embassy

Carlos Ecos Band
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to play around a dozen shows every year. Most notably for 2018 
was playing the CMA Fest in Nashville, and they’re also regulars at 
Lafayette’s. 
 With influences from Blues to the Rolling Stones, Ecos says his love 
of music came at an early age. “Music has always been in the family,” 
he explains. “My parents listened to all kinds of music. My grand-
mother was an opera singer, my mom’s mom even had a hot song in 
the 20s that she wrote. I’ve been surrounded by instruments my whole 
life.” As for why he took up playing professionally, he laughs and says, 
“I wanted to be like those guys on my wall of posters.” 
 Ecos says the band is continually inspired by other artists and 
genres, and finds it especially meaningful to create music in such 
an iconic city for the craft. “Memphis has so much history with 
music, you can walk down Beale Street and run into a legend with-
out even knowing it.”

 

MARCELLA SIMIEN

It’s been an interesting year for women in the entertainment 
industry to say the least, and we’d be remiss to think that doesn’t 
cross over into other fields as well. The response from many 

women has been to join hands and lend their narrative to a collec-
tive voice, a strong, beautiful one at that.
 “Now more than ever we’re being included in a different way,” 
says singer songwriter Marcella Simien, who is hot off the heels of 
an all-female showcase by the Song Suffragettes in Nashville at the 
time of this interview. “There was a call to arms at the Recording 
Academy when an executive stepped down after he put his foot in 
his mouth about the gender imbalance in our industry. Now it’s 
time to have as many platforms as possible for gender and racial 
equality. This industry is so predominantly male, and it sparked all 
these feelings this weekend. It’s all about helping women to be a bit 
more fearless about their experiences. A precedent has been set.”
 Though Simien claims she never set out to be a band leader, she 
welcomes the challenge. Her songwriting journey initially began 
as journaling, an outlet many adolescent girls use to express their 
thoughts, but she took her outlet a step farther and turned it into a 
form of expression.
 “I can hear a shift in my voice even in the last year,” she says. “So 
much life has been lived, and you can hear it in my last recording. 
You have to become so comfortable putting yourself out there. 
Your joy, shame, struggles, everything. Exposing myself as an artist 
didn’t come ‘till later. [My journaling] was always private until late 
high school when I started doing spoken word, which is when I 
really started to stand in my power. Until then, the journaling was 
all for me and same with the piano, I would wait until my parents 
would leave the house and I’d deal with my stuff.”

 From there, she transitioned into an all-girl punk rock band be-
fore heading to Memphis College of Art for her BFA. Upon gradu-
ation, her music took hold and she pursued it full force. Though a 
lot of her lyrics are from her teenage journaling days, international 
travel in recent years “flipped a light switch” on her creativity, and 
she’s excited to see where the next recording takes her. u

Watch for more from the band as they head into 2019 with 
regular appearances at Lafayette’s and other local venues.

Check out Marcella’s single, “Got You Found” as well as her 
new EP available fall 2018. If you’re looking to be a part of 
her songwriting process, she often posts clips of songs 
to her SoundCloud page as teasers and to gauge audience 
interest. http://www.marcellaandherlovers.com

Marcella Simien
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Laurelwood Shopping Center has long been known for being the ultimate 
destination for women of taste. Since 1961, Laurelwood has had the finest 
shopping to offer and truly gets better with age. This past year, more  
locally owned boutiques have joined the already impressive line-up making 
women all over Memphis the luckiest gals in the Mid-South. Laurelwood 
has been on the forefront of bringing new trends to Memphis, continuing to 
keep the Bluff City as a relevant leader of the fashion market in the region. 
As we all know, the seasons here are a little bit . . . fussy. Spring comes in 
a like lion and out like one, too. Then we’re right into what feels like four 
Summers in a row with a brief moment of Fall. Finally, three snow days 
round out Winter. Memphis women can handle just about anything; and 
with Laurelwood’s help, fashion for our unique and unpredictable seasons 
is accomplished with style and ease.

Fashion
easons

for Our

CULTURE B Fashion

by AUGUSTA CAMPBELLS
(OPPOSITE PAGE)
IN LIKE A LIONESS
Patterns play with a variety of tex-
tures and metals for visual interest. 
This look is anything but sweet and 
is wildly feminine. Light blue floral 
silk dress, colorful sequin bag, metal 
and agate necklace; all from Kittie 
Kyle. Bead necklace from Sachi. Gold 
bracelet from Sissy’s Log Cabin.
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RED HOT
Memphis humidity doesn’t stand 
a chance against this modern day 
smock dress for grown ups. Off the 
shoulder makes it smolder even 
more and just the right metallic 
jewelry grounds the look. Earrings, 
Kittie Kyle. Gold chain necklace from 
Sissy’s Log Cabin. Red floral dress 
from Baer’s Den. 
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AUTUMN SUNSET
The bright magenta is not unlike the 

sky at dusk as the seasons begin their 
turn from hot Summer nights to cooling 

Autumn evenings. The layered contrast 
of the shorts with the fur coat and hat in 
this bright pink look make it ideal for our 
ever-changing temperatures. Italian wool 

hat and hand-beaded with tassel brass 
necklace, both from Kittie Kyle. Washed 

silk pink romper with attached train from 
Lori James. Multi-colored rabbit fur jacket 

from King Furs and Fine Jewelry. 
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WINTER QUEEN
Classic luxury is often associated with 

fantastic gold jewelry and fluffy fur 
coats. Here, there’s both and the chic-
ness stands the test of time. Lynx fur 

coat with matching hat from King Furs 
& Fine Jewelery. Estate yellow-gold, 

white-gold, and diamond floral estate 
earrings from Sissy’s Log Cabin.



WINTER WHITE . . . AND BLACK AND GOLD
Winter shorts are another big trend. Soft, velvet  

numbers are paired with a crisp white wrap top. The 
textured jewelry and knock-out purse glam up the look 

for holiday parties. White top and shorts from Sachi. 
Bracelets from Sissy’s Log Cabin. Fish vertebrae and 
arrowhead necklace and Velvet purse from Joseph. 
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STRENGTH IN COLOR
This sheared Bordeaux mink car coat is lux
enough, but pairing it with orchid-colored 
accessories make the look totally modern. 

The purse and jewelry really bring the whole 
look into the fashion stratosphere. Coat from 

King Fur & Fine Jewelry. Rhinestone bracelet 
from Lori James. Purse, agate bead necklace, 

and oversized floral earrings; all from Joseph. 

SPECIAL THANK YOU

Creation Studios, photography

Jazmine from AMAX Talent Agency

Kendrick Simpson, make up artist

Augusta Campbell, wardrobe stylist
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FIND US @ J J IL L S T Y L E

COME TOGETHER



432 South Grove Park • Memphis, TN 38117 • 901.452.2323 • www.kittiekyle.com



L AU R E LWO O D  S H O P P I N G  C E N T E R  

9 0 1 .6 8 4 .6 1 74   

24 / 7  B O L D  AT  C H I CO S .CO M  

# H ow B o l d A reYo u



GEAR UP FOR YOUR NEXT  

GREAT ADVENTURE
ORVIS MEMPHIS   |   Laurelwood Shopping Ctr   |   4556 Poplar Ave, Memphis, TN
901-767-3592  |  orvis.com   |   Hours: Mon-Sat: 10-7; Sun: 12-6                @orvismemphis
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Laurelwood Shopping Center | 420 S. Grove Park Road | Memphis, TN 38117
901.207.4392 |      @BluDorMemphis

456 Southwest Drive | Jonesboro, AR 72401 
870.336.1435 |      @BluDorJonesboro

901.207.4392 |      @BluDorMemphis

Blu D’or Interiors is a retail furniture store offering upholstery, lighting, rugs, case goods, 
original art and accessories. With shops in both Memphis and Jonesboro and a wide 

array of lines, we have become a go-to source for consumers and designers.

870.336.1435 |      @BluDorJonesboro



430 South Grove Park | Memphis, TN 38117 | 901.767.8808 | stovallcollection.com

Store Hours: Monday-Friday 10am to 5pm | Saturday 10am-4pm

Holiday Hours: Nov. & Dec. Monday-Saturday 10am-5:30pm
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If home is where the heart is, then it’s easy to see how the 
styling of each room in a house paints a picture of who lives 
there. Every item is lovingly selected, every piece of furni-
ture, carefully curated for just the right blend of function and 
whimsy. For some, each room in their house has a distinctly 
different theme. For others, they simply go with what makes 
them smile. But for most, their home is an extension of their 
personal style, whether that’s bold and eclectic or timeless 
and subdued. 
 Three of the merchants of Laurelwood have invited us into 
their homes to share their decorating tastes and explain a lit-
tle bit behind how the space works for them. Each approach-
es design differently, but the end result is the same — a place 
where they’re most comfortable and at ease. Join us for a 
tour, and perhaps gain some inspiration for your own oasis.

You’re
Invited

CULTURE B Interiors

by ANNA COX THOMPSON
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Q + A
Name: Leigh Montgomery

Occupation/Title: Owner of Blu D’or Interiors

Area of town you live in: We actually live in 
Jonesboro, Arkansas - I opened the original Blu 
D’or Interiors eight years ago and the Laurel-
wood location three years this past October.
 
Favorite room in your house: Family Room

Why? I love our family room because, with 
three girls, it is always full of life. With it 
opening to our kitchen, it serves as the center 
of activity in our home. It is where my hus-
band relaxes after coming in from the farm and 
where the girls carry out their dance parties 
(typically hopping from sofa to coffee table to 
sofa with our puppy not far behind)! I chose 
pieces that not only fit my aesthetic but are 
kid-friendly.

Favorite item in the room and why? I can’t pick 
just one! My favorite pieces in this room are my 
original art and the scalamandre pillows on our 
sofas. I feel like original art is the one way that 
we all distinguish our design sensibilities. 

Where does your decorating inspiration come 
from? I inherited a love of good design from 
my grandmother and my mother, who appre-
ciate beautiful fabrics, quality case pieces and 
incorporating natural elements into the home.

Is your ideal room fancy or functional? Func-
tionality is always important to me, and I try to 
consider that with each project, but it’s import-
ant to incorporate a little fancy, too! The best 
rooms are both functional and beautiful!
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Leigh Montgomery
Blu D’or Interiors
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Scot Robinson
Pavo Salon and Spa
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Q + A
Name: Scot Robinson

Occupation/Title: Co-owner and stylist at  
Pavo salon and spa
 
Area of town you live in: East Memphis  
(Dixon Gardens area)

Favorite room in your house: Main living room 
is my favorite because of the floor to ceiling 
wall of windows. 

Why? Seeing nature all around really makes a 
difference in your living.
 
Favorite item in the room and why? I’m some-
what of a minimalist, so it’s hard to say my 
favorite item in the room. If I had to pick, I’d 
say the Scandinavian-type chairs because I love 
a clean design. 

Where does your decorating inspiration come 
from? I find inspiration in a lot of different 
ways. Days gone by, modern magazines, 
architecture, nature, etc. What I find the most 
inspiring is the feel of the space you are in.

Is your ideal room fancy or functional? I’d like 
to say my room is just very “me” — classic with 
an edge and very comfortable. Not over done!
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Q + A
Name: Mona Sappenfield 

Occupation/Title: Esthetician, CEO of  
Mona Esthetics 

Area of town you live in: Audubon Park

Favorite room in your house: I love our special 
family living room just off the dining room for 
gatherings and entertaining. 

Why? It’s like midtown in East Memphis.  
Modern seating, Art Deco fireplace, and our 
baby grand piano give it a 1920’s feel for con-
versation and listening, sans electronics, make it 
a perfect room. We welcome our guests to play 
our piano for caroling and sing alongs. We were 
blessed once with a concert pianist guest that 
really filled our home with music. 

Favorite item in the room and why? The Art 
Deco Marble carved fireplace and antique 
wood framed mirror. We assume it was built 
in 1943 with the original part of the House. 
It’s stunning, adds warmth and conversation. 
I love how Steve Nabers decorated with my 
best memories. There’s an antique clock from a 
warehouse in the south of England, a porcelain 
giraffe from my childhood home and a framed 
engagement photo of our daughter and our 
new son-in-love and more. The ostrich leather 
swivel chairs are so fun. 

Where does your decorating inspiration come 
from? Family and nostalgic memories inspire 
me and there are many stories in my home. It’s 
kind of like a spiffed up, interesting attic to me. 
Michael Taylor and Steve Nabers, have worked 
magic to please our lifestyle. 

Is your ideal room fancy or functional? I love 
fancy! However, it’s impossible to live fancy 
without function. My good friend, Jewell Gate-
wood, is a very talented professional organizer 
and so necessary for Bill and I to enjoy our 
eclectic home with functionality. Mona Sappenfield

Mona Esthetics
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Laurelwood Shopping Center | 374 S Grove Park Rd 
Memphis   Jackson   Oxford   Hattiesburg   Covington

901.818.2741



Furniture - Mirrors - Art - Lamps - Rugs - Accessories
“A Great Look for a Great Price”

Laurelwood Shopping Center | 374 S Grove Park Rd. Suite 104 
Memphis    - Jackson, MS

901.761.8982

Furniture - Mirrors - Art - Lamps - Rugs - Accessories
“A Great Look for a Great Price”



UNDER  
THE SEA

Cinderella can keep her  
glass slipper, as long as  

this is still available.  
With rich emerald-colored  

crystals lining the body  
and iridescent baubles  
along the chain, even  
Ariel’s treasure trove  

comes up lacking without  
this stunning arm candy.  

This handbag is truly one of  
a kind, so even if you think 
your collection’s complete,  

it might be time  
to reconsider. 

Clutch by Serpui in  
all over crystals with  
detachable pearl and  
bead handle, $330.

LAURELWOOD LUX
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TRAINING OPTIONS FOR EVERY BODY 

THE EAST MEMPHIS GYM YOU'VE 
BEEN WAITING FOR IS HERE

START YOUR 7 DAY TRIAL TODAY
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